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Fraud across sectors

Insurance

=  General Insurance Personal Motor &
Household Fraud
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=  General Insurance Commercial Motor Fraud
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= Life & Pensions Fraud

= AML/PEP/TF/TR for Insurance
Banks

= Application Fraud
» Insider Fraud
= Common Point Purchase Compromise

= First Party

Government and Police

» Risk Based Targeting

= Child Protection

= Organised Crime Gangs De'I'ica NetReveal@
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Fraud iIs It getting worse?

11% of total worldwide premiums of income is fraud
Source: ABI, UK Insurance — Key Facts; September 2008
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What can the data tell us?

0.3 -

0.25 - Claims close to renewal

d

0.2 1 Would expect a relatively flat profile for

loss-to-inception

Approximately 9% of claims were
outside the expected trend line
(~250,000 claims per year)
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Population (%)

0.1 This equates to a potential loss of

~£650m within the industry to

fraud
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Trends - crossing
business lines, brands
and industries
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Trends - crossing
business lines, brands
and industries
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What are we looking for? _
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the more you look
the more you find
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Is ‘number crunching’ the answer? -

n(n-1) 195,000,000*(195,000,000-1)
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19,012,499,902500,000

631 years of computation



Everyone leaves a footprint _
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How can we see through the nois

. Similar names
. Bank Accounts

. Credit cards 7 01001100111

, 1110100110010 NSoX..
Phone number 001100111010100\ X
0101001100111 01( \\\\

- Addresses

 Similar claims

- Roles

« Timing

- Car licence

- Stolen goods

- Lived in the same street

- Have the same employer
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The answer Is In your data
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Jan has a large number of a
Claims across multiple lines
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= |n less than 6 months Jan makes six
separate claims across six different
policies

= Claims included

A personal motor claim (TP fault)
Two property liability claims
involving leaks from flats above

A liability claim involving a chipped
tooth

A liability claim for a chipped tooth
at a restaurant

A liability claim from tripping down
stairs, allegedly resulting in
concussion and a coma

Three months later, another
personal motor claim
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* The fraud problem is significant

* Trends are showing fraud evolving and
worsening, spread across all product lines

= But, it can be tackled...

The answer Is In your data
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Further Information

If you have any questions regarding this
document or would like to find out more
about Detica, please contact:

Vishal Marria

Head of Financial Services, Detica
NetReveal

Tel: 07766 313521

Email: vishal.marria@detica.com

© 2008 Copyright Detica Limited.
This document is copyright of Detica Limited.

ALL RIGHTS RESERVED.

Detica, the Detica logo and/or Detica products referenced herein are trademarks of Detica
Limited and may be registered in certain jurisdictions. Other company names, marks,
products, logos and symbols referenced herein may be the trademarks or registered

trademarks of their owners.
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Head Office

Surrey Research Park
Guildford

Surrey

GU2 7YP

Tel: +44 (0)1483 442000
Fax: +44 (0)1483 442144
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